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Profile 
Positive, confident individual with a degree in music business with experience in social media, music journalism, 
publicity, marketing, and website management. Skills include strong writing and editing background, organization, 
reliability, customer service, creativity, and the ability to take initiative and learn quickly. 
 

Current Position 
Senior Editor and Social Media Manager, American Music Channel, Brentwood, TN, January 2009 - Present 
Managing a strong social media presence, writing album reviews, writing Songwriter's Muse column, managing 
and maintaining the website, supervising editorial work, blogging to garner media and consumer interest, imple-
menting creative design and SEO tools, conceptualizing ways to increase social media and web presence 

Internships 
Publicity Intern, Lotos Nile Media & Marketing, Nashville, TN, August 2010 - December 2010 
Pitched tour support for clients, wrote press releases, created marketing plans, researched and logged contacts 

Editorial Intern, American Songwriter Magazine, Nashville, TN, May 2009 - August 2009 
Answered phones, transcribed articles, copy edited free lance articles, updated subscriptions 

Education 
Belmont University    Nashville, TN 
Bachelor of Business Administration, Music Business 
Graduated Cum Laude December 2010 
GPA 3.62 
 
New York University    New York, NY 
Pursued Bachelor of Arts, Journalism/English 
Transferred December 2007 
GPA 3.57 

Skills 
Proficient in Microsoft Office 2003, 2007, 2011, Outlook, iWork 2009, Cision, Filemaker, HTML, and SEO 
Strong knowledge of maximization of social media (Facebook, Twitter, etc.) 
Experience with Quicken, QuickBooks, Adobe Photoshop, and Flash 
Mac- and PC-savvy 

Relevant Coursework 
Marketing of Recorded Music, Public Relations in the Music Industry, Music Publishing, Artist Management, 
Music Supervision, Business Law I, Intellectual Properties, Business Finance, International Business, Accounting I 
and II, Business Ethics, Business Calculus, Macroeconomics, Microeconomics, Survey of Music Business, Survey 
of Recording Technology, Principles of Management, Principles of Marketing, Management Communications 

Honors & Activities 
IEBA Scholarship Recipient, 2009 
Dean’s List, all semesters, 2006-2010 
Belmont Vision, Arts and Entertainment Staff Writer, 2008-2009 
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Larry Wacholtz 
Music Business 
Belmont University 
615 460 5437 
 

Ken Tucker 
Public Relations in the Music Business 
Belmont University 
615 712 6639 
 

Clyde Rolston 
Marketing of Recorded Music 
Belmont University 
615 460 5436 
 

Marieta Velikova 
International Business 
Belmont University 
615 460 5510 
 

Beverley Alleyne 
Accounting 
Belmont University 
615 460 6540 
 

Mary Rau-Foster 
Business Law 
Belmont University 
615 460 6810 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Kissy Black 
Owner/Publicist 
Lotos Nile Media & Marketing 
615 298 1144 
 

Joe McKesson 
Social Media, Content & Editorial Consulting 
Opera Joe Ltd. 
415 568 6330 
 

Allison Rogers 
Communications 
Germantown High School 
901 754 4788 
 

Frank Bluestein 
Director, Fine Arts Department 
Germantown High School 
901 755 7775 
 

Ted Horrell 
Communications 
Germantown High School 
901 873 8100 
 

Janey Jackson 
English 
Germantown High School 
901 756 2330 


